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In her 2 years as a Raleigh resident, Nancy 
McFarlane has been very active in civic, 
school, entrepreneurial and community 

issues. When the neighborhood she lived in was 
experiencing detrimental stormwater drainage 
issues, the mayor-elect was in front of City Coun-
cil oft en because she was in disbelief that there 
were no storm water standards at the time. “We 
were spending hundreds of thousands of dol-
lars dredging silk. It just seemed that the people 
causing the problems should be responsible for 
solving them. I was told they were following the 
rules so obviously they needed to be updated,” she 
explains. McFarlane realized change can be eff ec-
tuated with involvement on issues. She takes over 
the reigns as the new head of the city of Raleigh 
in December, following a very productive ten 
year span by Mayor Charles Meeker, who ran on 
a “Let’s make Raleigh the best city in America” 
philosophy. And it worked; almost all of Amer-
ica has now heard of Raleigh, North Carolina. A 
resounding voter turnout in her favor implies that 
Raleigh-ites feel that she will make sure our city 
continues to top all the national “Best Of ” lists. 

I sat down with McFarlane aft er the election 
for a few quick questions.  

how would you describe Raleigh in three words?  
Cool, caring and comfortable.

how do you recommend attracting more For-
tune 500 companies to Raleigh, especially in light 
of Progress energy’s departure to uptown Char-
lotte?  We have to be the place where people want 
to live. Companies will look at the area and decide 
whether it’s a good place to be and appeal to a 
diverse group of employees. We are fortunate that 
Raleigh is well run, has low debt and taxes, and a 
nationally recognized greenway and park system. 
Our area has an abundance of smart and cre-
ative people that are willing to help attract talent. 
I think it’s always good to focus on an industry 
because once established many other companies 
will come in that are ancillary. Small businesses 
are a vital component and we need to streamline 
the administrative and bureaucratic obstacles that 
might hinder them from coming to Raleigh.  

in no certain order, what are your top trans-
portation priorities for Raleigh in your first term? 
Demographics indicate that people really don’t 
want to drive, plus some people aren’t able to 

drive. We can immediately focus on improving 
the bus system. I think that providing real-time 
information is benefi cial so people can properly 
plan their trips. We also need bus stop shelters. 
Next, light rail needs to become an integral part 
of our transportation plans. Aside from its conve-
nience, light rail kickstarts other ancillary devel-
opment. A multi-nodal plan that is inclusive of 
rail, vehicle, bike, and pedestrian is vital so that 
we will eventually have a complete community 
travel network in place once all of the pieces are 
together. We need to connect all of Wake County 
so people can travel from one corner of the county 
to the other with ease.  

What large-scale construction projects would 
you like to see come to fruition during your first 
term?  We really need a public safety center that 
addresses the needs of our citizens. I would love 
to see the Dix property issue resolved into a park. 
Th is project really has a lot of exiting potential. 
Th e gateways into Raleigh are very important. If 
money were no issue, I would love to see all the 
gateways beautiful and refl ect the kind of city we 
are. I would like to see the Capital Boulevard and 
New Bern Avenue corridors become a welcoming 
vision. And I think having a river walk would be 
amazing.

Why is the city’s core important? Every city 
needs a vibrant downtown core; it’s the heartbeat 
of the city. We have a great downtown with lots 
of activity and vitality, much of it having histori-
cal signifi cance. I like that we are developing our 
downtown districts while still preserving their 
unique characteristics.  

What do you think needs to be done to attract 
more retail business and residents to downtown 
Raleigh?  We defi nitely need one in order to 
support the other. I like what I’ve seen in other 
cities — such as Portland — where there are over-
lay districts that create developer incentives to 
build in an area because of the zoning, like a “shop 
local Raleigh district.” Another example is a live 
and work environment for arts or other specifi c 
types of businesses. It brings in the aff ordability 
factor because people live above (or below) their 
own workplace. It would be nice for downtown to 
stay bustling aft er an event is over. I also believe 
that we overlook and take for granted the value of 
our arts and museums.  

how about some of the more poignant issues 
such as homelessness or health care? I’m pas-
sionate about health care and the myriad of per-
sonal strife our citizens endure. I think it is very 
important to engage the general citizenry for help 
and to also partner with the many nonprofi ts that 
provide invaluable and oft en overlooked services 
to people.   

Okay, now on a more personal note, what would 
you say is your favorite food? Ice Cream! Espe-
cially mint chocolate chip. 

What’s your favorite movie? I’d have to say 
Casablanca.

You’ve been very busy the past few years as an 
active city council member and now mayor-elect, 
plus operating a business that spans 33 states. 
What do you enjoy in your down time?  I love going 
to the beach. 

Meet Raleigh’s New Visionary, Mayor Elect 

NANCY McFARLANE
by Chris Moutos 

PHoto BY tHoMas M. waY
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The October elections in Raleigh consisted 
of several key match-ups that would shape 
the city government of Raleigh. Th e two 

at-large council seats were up for grabs as was the 
District A spot previously held by Nancy McFar-
lane and District C, with fi ve candidates vying for 
Council member Eugene Weeks’ seat (Mr. Weeks 
was appointed last year to fi ll the vacancy left  
by James West who is now a Wake County 
Commissioner.) Th omas Crowder was unop-
posed in District D as was Bonner Gaylord 
in District E and John Odom in District B. 
Below is a bit of information about each of 
our city council members who will be hold-
ing offi  ce during the next two years. 

Incumbent Mary-Ann Baldwin kept her 
seat as one of our at-large council members. 
Mary-Ann has been in Raleigh for 23 years 
and this will be her third term on City Coun-
cil. Some of the issues she fi nds important are 
addressing economic development, transit and 
public safety. Mary-Ann believes that job cre-
ation eff orts and economic development are criti-

cal, as is building a more 
transit-friendly environ-
ment. She believes this is 
important not only from 
a transit standpoint but to 
also create land use devel-
opment. Mary-Ann and 
former Councilor James 
West began the vision of 
a youth collaborative that 

will involve the city, county and schools and sev-
eral local nonprofi ts. She is also very concerned 
with discriminatory practices and 
is very active in promoting equal 
rights for all citizens. 

City Council at-large incum-
bent Russ Stephenson has lived 
in Raleigh for 36 years. During 
that time, he has served on the 
Raleigh Planning Commission as 
a Board member and volunteer 
at area schools, and worked with 

the Raleigh Arts Commission. He contin-
ues to be hands-on in many aspects of the 
mechanisms of local communities. Russ 
wants to make sure that Raleigh provides 
high quality yet sustainable growth while 
attracting quality jobs to create a healthy 
and competitive city of the future. Russ is a 

very strong advocate of 
public transit because of 
the impacts of conges-
tion and pollution, as 
well as making Raleigh more 
attractive to compete with 
other cities in recruitment. 

Randall Stagner was 
elected to fi ll Nancy McFar-
lane’s council seat in District 
A. He has lived in Raleigh for 

three years and is a retired Army Colonel who 
spent 2 years in the military, serving at the Pen-
tagon and Fort Bragg, as well as in Bosnia and 
Iraq. He sees traffi  c as a major issue in his dis-
trict and has indicated that there needs to be a 
serious look at light commuter rail to get vehi-
cles off  the roads. 

John Odom ran unopposed in District B. 
John was fi rst elected to City Council in 13 
and served for fi ve terms, including positions as 
deputy Mayor and Mayor pro-tem. He ran for 
Mayor in 2003 but lost to incum-
bent Charles Meeker. He was 
also the Republican Nominee for 
State Insurance Commissioner 
in 200. John served in the Viet-
nam War from 167-16. He was 

elected to the current City 
Council in 200.

District C had fi ve can-
didates running for the seat held by Eugene 
Weeks, who kept his seat. Mr. Weeks is a 
proponent of better transit options and infra-
structure. He advocates equality for all of the 
citizens of Raleigh, promoting small busi-
nesses and job creation as well as aff ordable 
housing options. Eugene worked to present 

issues of the citizens of Raleigh 
to the City Council, Board of 
Commissioners, and the Wake 
County Public School Board 
concerning human relations. 
Key issues that Weeks con-
tinues to fi ght for are public 
safety, jobs, youth initiatives, 
safe neighborhoods, gang pre-
vention, street and road condi-
tions, economic growth, and 

development in Southeast Raleigh. Eugene served 
in the US Air Force for 20 years and taught at 
Broughton High School from 11 to 2000.

� omas Crowder 
ran unopposed in Dis-
trict D and is entering 
his fi ft h term as a City 
Council Representa-
tive. He is a life-long 
resident of Raleigh 
and always touts 
Raleigh as a great city. 
He was behind the 
city’s mission state-
ment to create sustainability and making Raleigh 
a 21st Century city of innovation focusing on envi-
ronmental, cultural and economic quality of life. 
As for transit, he believes that we need to reduce 

trip generation via better transit options. 
Bonner Gaylord ran unopposed in 

District E and is entering his second year 
in the City Council. Bonner is a graduate 
of Broughton High School and received 
his undergraduate and MBA degrees from 
U N C - C h a p e l 
Hill. He believes 
that Raleigh is a 

thriving and growing 
area that needs to pay 
attention to managing 
growth the smartest way 
possible in areas that 
include transit, safety 
and infrastructure. 

Our Next Raleigh City Council 
by Chris Moutos

Mary-Ann Baldwin

Russ Stephenson

Randall Stagner

John Odom

Eugene Weeks

Th omas Crowder

Bonner Gaylord



 Raleigh DOWNTOWNeR MagaziNe  |  Downtown raleigH’s PreMier MontHlY  |  VoluMe 7, issue 10 5 

INSIDEWADE.COM/DT
Prices subject to change without notice. Copyright ©2011 Lennar Corporation. Lennar and the Lennar logo are registered 
service marks of Lennar Corporation and/or its subsidiaries. 9/11

OUTSIDE THE NORM

GET IN EARLY AT INSIDE WADE. YOU’VE HEARD 
THE BUZZ – NOW CLAIM YOUR SPACE IN RALEIGH’S 
MOST UNIQUE AND EXCITING NEW NEIGHBORHOOD.  

SINGLE-FAMILY HOMES FROM THE $230S AND 
TOWNHOMES FROM THE $160S ARE NOW AVAILABLE. 

VISIT INSIDEWADE.COM/DT
OR CALL (919)854.1921 TODAY.

A NEIGHBORHOOD FOR RAISING YOUR KIDS.
AND YOUR STANDARD OF LIVING.
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Aft er 1 great years on Hillsborough 
Street, the owners of El Rodeo (the 

youngest siblings of a local Mexican res-
taurateur family; hint: Jibarra) decided it 

was time for a change. Charlie, Jesse and Hector grew 
up on Hillsborough Street with two of them attending 
NC State, so the fact that the restaurant has long been 
a neighborhood favorite and a hangout for locals was 
very important. 

Ultimately, they chose to revamp the space and 
began extensive renovations, resulting in the vibrant 
Chile Bomba. “We let ourselves be inspired by the 
college culture surrounding the locale, by the vintage 
and retro pop artists whose styles we’ve loved, by the 
humor surrounding kitschy Mexican decor, and by our 
own peculiar personalities and Mexican-American 
upbringings,” explains youngest brother Jesse. “Chile 
Bomba’s sights, smells and sounds are the result of our 
own creative output.”

Th e menu is a compilation of selections from the 
family’s various Mexican restaurants with twists, 
updates and a few additions from the new chef. Even 
though the menu is still being tweaked, it will con-
tinue to present new items alongside longtime favor-
ites, while keeping an eye on value. A new drink 
menu, off ering pitchers and well as single drinks, is 
also in place with creative new margaritas, seasonal 
draft  selections and bottled Mexican favorites.

Immediately upon being seated, our charismatic 
waitress Katie brought us freshly fried tortilla chips 
and salsa then proceeded to walk us through the menu. 
Broken into sections that included Botanas (sharable 
appetizers), Salads and Soups, Tacos, Burritos, Tex-Mex 
Favs, Vegi-Mexi, Fajitas, and Sides, the menu has some-
thing for everyone. 

We started with the Chipotle Chicken Rolls (6.) 
and Taco Salad Bowl with Tinga (7.). Th e Rolls were 
a meal in themselves. Th ink large burritos fi lled to the 

let’s do lunch

RALEIGH ROUNDUP

1 1 . 1 1 . 1 1
benefitting the 

American Cancer Society

          WE’RE 
GIVING CANCER

THE
 BOOT

Friday, November 11, 2011

7 PM to Midnight

Kerr Scott Building

NC State Fairgrounds

 Raleigh

Grub: 
Signature Dishes from 

Chefs for a Cure

Duds: 
Cowboy 
Casual

Chile Bomba  by Brian Adornetto, Food Editor | Photos by Crash Gregg

  707 Semart Drive, Raleigh NC 27604
Te l .  919 -828 -5337  www. logan t rd . com
Monday through Saturday 9:00am to 5:30pm / Closed Sundays

Celebrate an evening of eleganceCelebrate an evening of eleganceCelebrate an evening of elegance

Holiday Open House
Thursday, November 10th 

5:00pm-8:00pm

December 8 to 11  •  4 to 9 pm
Celebrate the season as Pullen Park is transformed into
a Holiday Wonderland. Purchase tickets on Reclink.

520 Ashe Avenue, Raleigh 
919-996-6468
parks.raleighnc.gov

http://www.logantrd.com
http://parks.raleighnc.gov
http://www.raleighroundup.com
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Chile Bomba
2400 Hillsborough street, raleigh, nC

919.755.9697  | www.chilebombanc.com 

   —     —     —    
$ $ $ $

 
Monday-wednesday: 11am to 10pm
thursday: 11am to 10:30pm
Friday: 11am to 11:30pm
saturday: 11:30am to 11:30pm
sunday: 11:30am to 10pm

Meals: lunch and Dinner
Cuisine: Mexican and tex-Mex
Dining style: a la carte
atmosphere: Fun, party vibe
noise level: High
Features: take out, outdoor seating, vegetarian- 

and vegan-friendly, low-carb options, credit 
cards accepted, child-friendly, good for groups

alcohol: Full bar
Parking: street
reservations: accepted
Downtowner tips: get there after 5pm on Mon-

days: $5 gets you all-you-can-eat tacos and 
tecates are $2. on tuesdays, 12 oz Margaritas 
are only $2.

rim, fried, served over lettuce 
and pico de gallo, and driz-
zled with chipotle cream. Th e 
salad was served in a giant 
fried tortilla bowl. A hearty 
salad of lettuce, tomato, 
shredded cheese, and tinga (a 
wonderfully sweet and spicy 
pulled chipotle chicken), the 
Taco salad was quite nourishing. Th e use of tinga instead of 
grilled chicken or ground beef took this salad from “ho hum” 
to “whoa, yum.” 

For the main course, we had the Beer Battered Fish Tacos 
(7.), Veggie Mix Tacos (7.), Fajita Burrito (.7), Flau-
tas de Pollo (.7), and Chile Poblano (.7). Fresh cod was 
lightly battered, fried and served in a fl our tortilla with fresh 
corn, chipotle-mango mayonnaise, Mexican slaw, and queso 
cojita. Unlike other fried fi sh tacos, this version was fresh 
and had absolutely no fi ller. Th e medley of vegetables served 
in the tacos changes with the seasons; ours featured roasted 
corn, squash, tomato, onion, peppers, cojita, and tomatillo 
salsa. Th e Fajita Burrito was bursting with chicken, peppers, 
tomatoes, and onions. It was slathered with a sweet tomato 
sauce and tons of gooey melted cheddar. For the Flautas, 
corn tortillas were fi led with shredded chicken, 
rolled up like cigars and deep fried. Th ey were 
topped with chipotle cream and served with 
cheese dip, lettuce and pico de gallo. 

If you’ve been reading my column for a while, 
you know that I’m a sucker for chile rellenos. It 

doesn’t matter what they’re 
fi lled with; I’ll try them. In 
this case, seasonal sautéed 
vegetables were stuff ed into a 
roasted poblano pepper and 
topped with melted Chihua-
hua cheese. It was especially 
enjoyable and as with all of 
the entrees, it was served with 

nicely seasoned black beans and the best red Mexican rice I’ve 
had outside of Oaxaca.  

For dessert, we went with a pair of Mexican classics, Chur-
ros and Fried Ice Cream. Th e churros, fried dough sticks 
rolled in cinnamon sugar, were fi lled with a notable Cajeta 
(pudding-like cream). A grapefruit-sized ball of vanilla ice 
cream was coated in crumbled tortillas, fried, placed in a tor-
tilla bowl, and served sundae style. If you’ve not had fried ice 
cream before, here’s your chance.  If you have tried it before, 
be sure to check out this version; it’s worth the trip. And by the 
way, both desserts were more than enough to share. 

At Chile Bomba, the food is fresh, quick and tasty and the 
staff  is helpful and friendly. Add to that its welcoming feel 
and party vibe, and you have a new place for gathering, hang-
ing out and celebrating life. 

 Brian is a culinary instructor, food writer and 
personal chef. His business, Love at First Bite, spe-
cializes in private cooking classes and intimate din-
ners. For more information, please visit Brian at
www.loveatfirstbite.net.  Brian can be reached at 
brian@raleighdowntowner.com. 

http://www.chilebombanc.com
http://www.jibarra.net
http://www.tryonfamilydentistry.com
http://www.loveatfirstbite.net
mailto:brian@raleighdowntowner.com
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RALEIGH WIDE OPENRALEIGH WIDE OPENN
WE CARRY DISTINCTIVE WINES THAT OFFER GREAT VALUE, WHATEVER YOUR PRICE POINT. NEED AN INEXPENSIVE BUT 
DELICIOUS BOTTLE FOR A COOKOUT? DONE. OPEN TO SPEND MORE? WE’VE GOT A MEMORABLE BOTTLE WORTH 
EVERY PENNY. AT THE RALEIGH WINE SHOP YOU'LL DRINK WELL AT THE RIGHT PRICE.

126 GLENWOOD AVENUE  -  919.803.5473
WWW.THERALEIGHWINESHOP.COM

Chef Brian Adornetto

• Personal Chef Services
• Intimate Dinners
• Personal Cooking Classes
• Private Parties

www.LoveAtFirstBite.net
919.387.1784

What you want, When you want it, The way you want it!

S A L E S
P E O P L E
W A N T E D
The Raleigh Downtowner Magazine is searching for
sales people to help our clients promote their busi-
ness in the best publication in downtown Raleigh. If
you enjoy helping people, making new friends and
you’re passionate about local business and downtown
Raleigh, email sales@raleighdowntowner.com or give
us a call at 919.821.9000.

SUPPORT YOUR 

LOCAL 
ARTS

SCENE BY SIPPING
LARRY’S COFFEE

FAIR TRADE, ORGANIC, SCREAMIN’ GOOD COFFEE

 yaD edivorP eW(  emoS roF sboJ  s’hgielaR fO  detnelaT tsoM )stsitrA

.com

http://www.LoveAtFirstBite.net
mailto:sales@raleighdowntowner.com
http://www.theraleighwineshop.com
mailto:sales@raleighdowntowner.com
http://www.larrysbeans.com
http://www.internetsummit.com
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The Downtowner is proud to continue another 
installment of Reader Rewards. Each month, 

we give away gift s and services to our devoted read-
ers, with this month’s Rewards worth over $750.

To sign up for Reader Rewards, just visit our 
website at www.RaleighDowntowner.com and click 
on the SIGN UP NOW! button. You’ll be eligible to 
win Reader Rewards each month by signing up for 
our online news magazine. Th e Downtowner will 
help keep you informed about all the latest news and 
events happening in and around Raleigh.

This Month’s Reader Rewards
Ten 10 gift  certifi cates from • Sawasdee � ai with 
two locations: 620 Glenwood Avenue and 3601 
Capital Boulevard. Come see why they were voted 
Best Th ai in the Indy Awards 2007 through 2010!  
www.sawasdeeraleigh.com
Four 25 gift  certifi cates to • Logan’s Trading Com-
pany located in Seaboard Station, your one-stop 
shop for garden, yard and much more. 
www.loganstrd.com

Four 25 gift  certifi cates to • Jibarra Mexican Res-
taurant in the historic Warehouse District. Tradi-
tional Mexican dishes + contemporary presenta-
tion = amazing results. www.jibarra.net
Four free tickets to a • NC � eatre production 
worth 5 each. Upcoming shows include Hair-
spray and Evita. www.nctheatre.com
Five 20 gift  certifi cates to • Tuscan Blu Restau-
rant. Authentic Italian cuisine by Chef Maurizio 
Privilegi in an intimate casual setting.

     www.tuscanblu.com
Ten 10 gift  certifi cates to • Taz’s Wine, Tobacco 
& Gi� s at 17 E. Martin Street. Downtown’s one-
stop shop for wine, fresh fl owers, greeting cards, 
fi ne cigars, craft  beer, and much more. Open ’til 
midnight Th ur, Fri & Sat! 1.3.0.

We’d like to thank our readers and advertisers 
for making the Downtowner a huge success. Reader 
Rewards are our way of saying thanks and also to 
introduce you to some of our great advertisers. Be 
sure to sign up to win your share! 

SigN UP FOR 

Free Reader Rewards!

www.RaleighDowntowner.com/signmeup

Welcome to another issue of Raleigh Downtowner Magazine. I’d like to thank 
everyone who came out to our Food Truck King event in City Plaza on 
October 20th. What a great reception downtowners gave to the food trucks. 
We’re proud to announce we raised nearly ,000, with Meals on Wheels as 

benefi ciary of 100% of the net proceeds. According to our friends 
at RPD, we had around 3,000 people in attendance, with everyone 
having a great time meeting the food truckers, listening to some 
good music and watching mesmerizing performances by the fi re 
dancers from the troupe Elemental Aff ects. Many thanks to the 
great bands Th e Annuals and Jack the Radio, the City of Raleigh, 
Downtown Ambassadors, and our great sponsors Hurricane 
PR, Downtown Raleigh Alliance, Edward McKnight — Attorney 

at Law, Scooterz NC, RaleighNightOut.com, PBR, and Long Beverage. A 
big thanks to Guy Caprioli (host of the Music on the Porch series), whose 
knowledge and assistance made a world of diff erence in creating this event. 
We’d like to personally thank everyone who came out, especially our VIP 
ticket holders, for helping us raise much-needed funds for Meals on Wheels. 
We’re already planning another food truck event for next year, with more 

food trucks, more great music and hopefully raising even more money for 
the next event’s non-profi t organization.

Fall is a great time to be in Raleigh. Th is year, the temperature outside isn’t 
the only thing changing; our city’s political climate is, too. Raleigh recently 
elected a new mayor for fi rst time in ten years (congratulations to Nancy 
McFarlane) and new members to its City Council and school board. In this 
issue, we talk to our mayor-elect and hear her ideas and plans for the city’s 
future, plus give you a bit of background on our new City Council members.

We hope you enjoy this issue of the Downtowner. Be sure to check our 
events calendar for all the fun and exciting things going on this month 
around downtown. And if you see us out and about, be sure to say hello.

Crash Gregg
Publisher, Raleigh Downtowner Magazine
publisher@raleighdowntowner.com

From the Publisher

http://www.RaleighDowntowner.com
http://www.sawasdeeraleigh.com
http://www.loganstrd.com
http://www.jibarra.net
http://www.nctheatre.com
http://www.tuscanblu.com
http://www.RaleighDowntowner.com/signmeup
mailto:publisher@raleighdowntowner.com
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A unique art studio for chil-
dren has arrived in downtown 

Raleigh. ARTHOUSE, located in a 
newly renovated historical building 
on E. Hargett Street, allows children 
of all abilities to create their own 
masterpieces. 

Seasonal sessions are off ered in the 
fall, winter, spring, and summer for 
children over the age of three; each 
session is composed of ten, hour-long classes. Children 
are able to complete one project in two classes and all 
work is meant to be frameable. “Th ey’re learning the 
techniques of the masters while developing their own 
technique,” says director Kalesia Kuenzel. 

“I love that Campbell is learning about Warhol, Pol-
lock, Cezanne, Van Gogh, and lots of others,” says Donna 
Davis of her four-year-old daughter who has been attend-
ing ARTHOUSE for a year-and-half. “Recently, we were 
at an art museum and Campbell saw a painting and 

recognized a brush stroke and told me, 
‘It’s called impasto, like Vincent Van Gogh 
used to do.’”

Kalesia is proud of the fact that children 
learn about great artists and then pass that 
knowledge on to their parents, “Th ese 
three-year-olds are teaching their own 
parents. Because they’re so young, they’re 
able to process art and they learn quicker 
than those who start at a later age.” 

Kalesia always knew one day she’d be doing some-
thing like this. She studied Graphic Design at NC State 
before obtaining a Master’s Degree in Global Innovation 
Management. She knew she wanted to start her own 
business that combined her love of art and children. 
“I knew I wanted to teach kids,” she says. “Everything 
about my educational experience brought me here.” 

At ARTHOUSE, she teaches them to learn with their 
senses. She keeps fresh fl owers and plants and always 
keeps candles burning in the studio. Christmas lights 

Kids Paint Their Own Future at aRThOUSe by Lindsay K. Saunders

http://www.imaxraleigh.org


 Raleigh DOWNTOWNeR MagaziNe  |  Downtown raleigH’s PreMier MontHlY  |  VoluMe 7, issue 10 11 

are strung across the room, Th e lighting above makes it “feel like 
they’re in a fantasy,” she says. 

Kalesia believes a quote by Pablo Picasso truly represents ART-
HOUSE: It took me four years to paint like Raphael, but a lifetime 
to paint like a child. “When children are little they’re not afraid of 
white space,” explains Kalesia. “Th ey can make their own decora-
tions and just be creative with no pressure or restrictions.” One of 
the projects on display in the studio that stands out is an Ameri-
can fl ag made of handprints. She tells us that one of her students 
had made it as a Christmas gift  for his grandfather who was born 
on the Fourth of July. 

Kalesia wants the kids to own their work so once they fi nish a 
project they proudly call it “my masterpiece.” Th ey sign the bottom 
right hand corner just as professional artists 
do. For the youngest ones who aren’t able 
to write their name yet, they write the fi rst 
letter of their name instead.

Kalesia explains she came from an artistic 
family, which was her inspiration in found-
ing ARTHOUSE. She’d like young children to 
have the opportunity to feel the same magic 
she did with art. Eight-year-old Katie Fel-
lah’s Mom Sarah agrees, “When I was Katie’s age, I didn’t have any-
thing like ARTHOUSE to take part in. I really wish I had though.” 
With that in mind, Kalesia insists on having small intimate classes 
grouped by age, with a maximum of four students per class. Each 
class is taught on their skill level and according to their interests. 
“We help them transfer their ideas onto canvas,” says Kalesia. “Th ey 
feel really accomplished because this is a place of expression.” 

Eventually she’d like to grow the programs at ARTHOUSE and 
make more classes available to more students. Even if she adds 
more staff  to help, she always wants to teach. “I would love to 
expand and watch even more kids learn, grow and blossom. It’s 
going so well and becoming a place where students can create the 
kind of art they want.” 

ARTHOUSE is located at 716 W. Hargett St., Raleigh, NC 
1.21.2212  www.arthousekids.com

Lindsay can be reach for comment at lindsay@raleighdowntowner.com.

Collectors
Gala 

11.19.11

201 E. Davie St. Raleigh, NC 27601     919.821.2787

Celebrate 25 years of Artspace!

For event and ticket information, please visit:
www.artspacenc.org

201 E. Davie St. Raleigh, NC 27601     919.821.2787

http://www.arthouse%EF%99%87kids.com
mailto:lindsay@raleighdowntowner.com
http://www.artspacenc.org
http://www.ahpeele.net
http://www.cotcollection.com
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In 165, Th omas H. Briggs and James Dodd 
opened their hardware business in a small 
building located on Raleigh’s main street. Th ey 

experienced great success and began plans to con-
struct a larger building on the same site. 

By 17, the new building was completed. At four 
stories high, it was Raleigh’s fi rst skyscraper and the 

tallest building in eastern North Carolina. James 
Dodd retired shortly thereaft er, and Briggs Hard-
ware became a family business between Briggs and 
his sons, James and Th omas H., Jr. 

Th e Briggs Building is one of Raleigh’s most histor-
ically signifi cant structures. Essentially unchanged, it 
is the only 1th-century commercial building sur-
viving on Fayetteville Street. Th e building is a famil-
iar landmark for people who grew up in Raleigh. 
Whether residents remember chatting while shop-
ping for wrenches or running to the back of the store 
to inspect the newest shipment of toys, the Briggs 
Building is an integral part of Raleigh’s history. 

Over the decades, the building’s upper fl oors of 
the building have housed a wide variety of tenants, 
mostly small businesses, civic associations and inde-
pendent salesmen. Some notable tenants included 
Raleigh’s fi rst YMCA, the Raleigh Little Th eatre, 
Snakenburg the Tailor, and the State Museum (now 
the North Carolina Museum of Natural Science).

Th e family-owned hardware store remained in the 
Briggs Building for over 120 years. In 1, the store 

announced it would relocate and debate began over 
what to do with the building. Th e A.J. Fletcher Foun-
dation and Preservation North Carolina acquired the 
building with plans to rehabilitate it. Work began in 
17, and that same year, the Raleigh City Museum 
began a capital campaign to purchase an interest in 
the building. By late 1, all of the tenants had moved 
into their newly renovated spaces. Th e Raleigh City 
Museum continues to occupy the historic structure, 
with Preservation North Carolina, Everett, Gaskins & 
Hancock, LLP, and the Farrelly Group. 

Th e Raleigh City Museum is located 
downtown at 22 Fayetteville Street 
and is open from am-pm Tuesday 
through Friday, from -pm on Sat-
urday, and from -pm on First Fri-
days. Consider renting the museum 
for your next special event and pro-
vide your guests with a unique set-
ting. Call or email today — the holi-
days are just around the corner! For 
more information, call .2.77, 
email rcm@raleighcitymuseum.org, 
or visit www.raleighcitymuseum.org.

A Brief History of the Briggs Building  by Raleigh City Museum

At the Downtowner, we get a LOT of 
emails, close to 00 a day or 12,000 

a month. Th at’s a lot of electronic data we 
go through. Press releases, recommenda-
tions for restaurants and places to go from 
people visiting or moving here from out of 
town, questions about venues and shows, 
suggestions for articles, and even celebrity 
sightings. But our favorite emails come 
from our readers telling us something 
they like about the Downtowner. Below 
are just a few of the hundreds of emails we 
get from readers every month and they’re 
what keep us going month aft er month for 
the past six years. We’d like to thank you, 
our readers, for making the Downtowner 
what it is today. We have lots of new things 
planned for the coming year and we look 
forward to sharing them with you.

“LOVE IT! Great to see what’s happening 
and new around DTR.”

Heloisa, Raleigh 27612
(Pickup location: Jibarra)

“I think it is great! I work downtown and so 
it keeps me informed on the all the latest.”

Lisa, Raleigh 27616 
(Pickup location: Raleigh Times)

“I honestly really enjoy this publication. 
You’re the best source for highlighting the 
coolest features and events that Raleigh 
has to off er.”

Shawn, Wendell 2751
(Pickup location: online) 

“I have just started to read the Down-
towner and pick it up every time I can. It 
helps me to plan out my weekend plans 
because it’s very informative.”

Darrell, Wake Forest 2757
(Pickup location: businesses 

downtown)

“Love it!  Great, quick & to the point. 
Love the pictures too. Just hope I’m in it 
one day.”

Brian, Raleigh 27603
(Pickup location: 

Bruegger’s Bagels)

“Read all your issues of Raleigh Down-
towner, and really enjoy learning about 
what’s going on downtown and the vari-
ous restaurants, bars, etc that downtown 
has to off er.”

Doughton, Raleigh 27601
(Pickup location: downtown condo)

“Enjoy it--especially its coverage of 
upcoming downtown events.”

Robert, Raleigh 27601
(Pickup location: Park Devereux condo)
 

“GREAT READING—GREAT ESCAPE FOR 
RALEIGH—GREAT FOOD…”

Jeannette, Durham 27705
(Pickup location: online)

“You keep getting better!”
Alejandro, Raleigh 27601

(Pickup location: 
Cameron Village Library)

“It’s great to see a local paper dedicated 
to the captial area. I like being informed 
of events, entertainment, places to go and 
information on local restaurants.”

Betty, Fuquay-Varina 27526
(Pickup location: Borders in Cary)

“I love it!  I get to fi nd out about new 
restaurants and all of the goings on in 
Raleigh; great job!”

Sallie, Raleigh 2760

“Love it!”
Hannah, Raleigh 27612

(Pickup location: Third Place)

“I’m from Atlanta and will be coming to Raleigh for “I’m from Atlanta and will be coming to Raleigh for 
work, so I enjoy reading the Downtowner to see what work, so I enjoy reading the Downtowner to see what 
will be going on and where to go.”will be going on and where to go.”

Suzanne, Atlanta 301 — (Pickup location: online)Suzanne, Atlanta 301 — (Pickup location: online)

FROM OUR ReaDeRS

mailto:rcm@raleighcitymuseum.org
http://www.raleighcitymuseum.org
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Plans for the 00 million mixed-used 
development downtown known as 

“Th e Edison” are moving forward, but 
on a much smaller scale.

In 2006, Edison Land, LLC develop-
ers purchased about four acres in the 
block bordered by Wilmington, Martin, 
Blount, and Davie Streets. Developers 
envisioned four towers soaring as high 
as 3 stories.

Instead, Phase One of the project 
will be a 30 million six-story residential mixed-use 
development with 23 units and 1,000 square feet 
of retail space. Th e Edison Apartments will be con-
structed on the southern side of the block.

Edison developer Gregg Sandreuter confi rmed 
the scaled-back scope of phase one this week, but 
did not say what his plans are for the remaining part 
of the property.

For now, the recession has reduced the likelihood 
of taller offi  ce building construction.

“It is dramatically scaled back from the origi-
nal plan for that block,” said City Manager Russell 
Allen.

City councilors Tuesday agreed 
to sell 300 downtown parking spaces 
in the Blount Street parking deck to 
Edison Land LLC for .2 million. Th e 
spaces will accompany the fi rst phase of 
the project. Per the agreement, Edison 
Land will lease-to-own the spaces at 
27,000 each during the next 20 years.

Edison has until Jan. 1, 2013 to begin 
construction. Developers have not yet 
submitted the phase one plans to the 

city for approval.
“But, the parking is a critical component for the 

developer to be successful in getting their fi nancing 
and starting the process,” Allen said.

Th e proposal includes razing Clyde Cooper’s 
Barbecue, which has been in its Davie Street loca-
tion since 13. Cooper’s Owner Randy Holt said his 
plans for the eatery are up in the air until the devel-
oper’s plans are settled.

“If we did move we would try to stay in the same 
general location,” he said.

Per the agreement, Edison has the option to 
purchase the two empty retail spaces within the 

Blount Street deck at a minimum cost of about 
26,000 — the city’s build cost. Allen said that one 
of the empty retail spaces could be a potential store-
front for the displaced restaurant.

Allen told members of the Budget and Economic 
Development Committee the parking lease is a win 
for both sides: Edison Land can begin building and 
the city can recoup the deck cost. Construction the 
parking deck cost the city about 17,000 per space.

A rendering of the possible Edison Apartments along Davie 
Street. Site plans have not yet been submitted to the city.

A rendering of the original 
vision for Th e Edison towers.

edison Plans Scaled Down, but inching Forward by Ariella Monti from www.RaleighPublicRecord.com

http://www.RaleighPublicRecord.com
http://www.foodtruckking.com
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The photos in our Around Town section this month are from our recent event, Food Truck King,
a benefit for Meals on Wheels of Wake County held on City Plaza. Around 3,000 people arrived
to welcome the food trucks into Raleigh, and enjoyed great music from The Annuals and Jack
the Radio, firedancer performances and plenty of great cuisine from 12 food trucks. We would
like to personally thank everyone who came out to support Meals on Wheels and show why
downtown Raleigh is a great place to live, work and play. We’re already making plans for next
year’s event and have some new ideas in the works to make it even better.

There are a still a few of the fashionably hip Food Truck King T-shirts left, 
so visit www.foodtruckking.com to pick yours up before they’re gone.

Congratulations to Chirba Chirba Dumpling for being voted our first Food Truck King by the VIP
Tasty Ticket holders. Klausie’s Pizza came in a very close second (just 3 votes difference!) and Big Al’s
BBQ came in a respectable 3rd place. We’re looking forward to next year with even more food trucks.

<— The official Food Truck
King crown designed by
Matt McConnell Studios

Photos by RodneyBoles.com and Tyler Helikson of WRAL’s Out & About

aROUNDtownaROUNDtownaROUNDtown

http://www.foodtruckking.com
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It’s debatable whether every patch of dirt is really capable 
of conveying this detailed sense of place, but I’d argue 
that any decent wine should be able to give at least a rea-
sonable clue of where it comes from.  

Most of a wine’s characteristics are derived from its 
growing area’s climate. A region with lots of sunshine and 
warmth will yield grapes with relatively soft  tannins (the 
mouth-drying quality oft en found in 
red wines), mild acidity and ample 
sugar content, which will be con-
verted into alcohol during fermenta-
tion. Th e resulting wines will oft en 
have a very easy-going, fruit-for-
ward personality, such as Australian 
Shiraz or Zinfandel from California. 
Grapes that are grown in cooler cli-
mates don’t reach such elevated sugar 
levels, so they’ll naturally be a tad 
lower in alcohol. Instead, they retain 
a good deal of their acidity and the 
tannin is more pronounced, making 
for a more food-friendly, age-worthy 
wine. For example, a wine made from 
Cabernet Sauvignon grapes grown in 
Bordeaux, France will likely be more 
reserved, structured and earthy when 
compared with a Cabernet from the warmer and sunnier 
Napa Valley in California. Th is doesn’t mean that one is 
better than the other. As always, it’s a matter of prefer-
ence. But terroir is usually more evident in wines of Bor-
deaux than their Napa counterparts. 

Soil type, drainage and topography can play just as 
signifi cant a role, but I’ll spare you those details in the 
interest of not boring you to death. Suffi  ce to say, it’s the 
same reason Florida is known for oranges, Georgia for 
peaches and Washington for apples; certain climates and 
soil types are best suited to particular types of produce. 
In that same sense, a grape variety can perform far better 
in one growing region than another.  

Pinot Noir provides a great example, as it expresses its 
terroir to a degree that few other grapes can. Unlike more 
hardy grape varieties, Pinot Noir is highly susceptible to 

frost, intense heat and moisture, so there are only so many 
places where it will really thrive. Plant it in one of Cali-
fornia’s hotter climates — like so many wineries have done 
in an attempt to capitalize on the grape’s recent popular-
ity — and you get a wine that can still speak of where it was 
grown, but it rarely tastes much like Pinot Noir. Plant it 
in one of the handful of ideal growing areas, such as Bur-

gundy in France, Oregon, New Zealand 
or one of California’s coolest climates, and 
there’s an opportunity to create a wine 
that conveys a sense of where it comes 
from while remaining to true-to-form for 
what a Pinot Noir should taste like.  

So why don’t all wines display terroir? 
More oft en than not, it’s a result of too 
much hands-on interaction either in the 
vineyard and/or during the winemaking 
process. Grapes that are allowed to over-
ripen tend to lose their sense of varietal 
character, though that doesn’t neces-
sarily mean that they’re bad wines. Th e 
same goes for wines that have spent an 
extensive amount of time in oak barrels; 
at some point, if all you can taste is the 
coff ee, vanilla or chocolate fl avors that 
result from barrel aging then it doesn’t 

really matter what grapes you started with. Less overt 
manipulation of a wine can also throw off  any sense of 
terroir. Winemakers can add tannin powder to give struc-
ture to a wine that is otherwise lacking. Th e same is true 
with acidity. A winemaker can add citric, malic or tartaric 
acid to give a sense of freshness to an otherwise fl at, dull 
wine. Th ere’s plenty more tinkering that can go on, such 
as adjusting alcohol levels through reverse osmosis, that 
make these manipulated wines seem more like a recipe 
than a product of Mother Nature. If a winemaker really 
wants their local terroir to show through, then the old 
adage of “less is more” is a good guideline to follow. 
Jeff Bramwell is a co-owner of Th e Raleigh Wine Shop (along 
with fellow wine industry veterans Seth Hoff man and Ryan 
Fulkerson), located at 2 Glenwood Ave, across Jones St. from 
 West. Drop Jeff  a line at Jeff@Th eRaleighWineShop.com.

WINESPEAK: TERROIR
by Jeff Bramwell 

Terroir, although an oft en over-used wine buzzword, is a genuinely worthwhile concept. It’s 
loosely defi ned as all the non-human factors that go into creating a wine (or other agricul-

tural product, for that matter); climate, geology and geography all have a profound impact on 
the fi nal product. In theory a plot of land, whether it’s a number of acres or a small stretch of 
mere feet, can convey its unique qualities in a way that no other plot is capable of reproducing. 

Uncorked

Downtowner Magazine writer Jessica 
enjoys a glass of wine at Tuscan Blu
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http://www.nofo.com
http://www.historicoakwood.org
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UNIQUE HOMES  *  FRESH IDEAS 

Pictures, floor plans, maps 
& more unique homes at 

www.peterRumsey.com 
919-971-4118 

3
homes  

under 
$300k

http://www.peterRumsey.com
http://www.amrasraleigh.com
http://www.tesorohairdesign.com
http://www.hatchlittlebunn.com
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Some people spend their whole lives planning 
their career; some have an idea of what they want 

to do, but no defi nite path to get there; and some, 
like Raleigh Denim founders Victor and Sarah Lyt-
vinenko, come across a career 
quite by accident. One day Victor 
decided he needed new pants so he 
made himself a pair of nice slacks. 
Th en he realized he wanted jeans 
instead. Th at’s when Sarah entered 
the picture; he needed a pattern.

Yes, jeans are a big staple in 
our wardrobe but if you’re like 

me, you know how crucial having the right kind 
of jeans is. Unlike the ones hanging in your closet, 
Raleigh Denim jeans are sewn on-site right here 
in downtown Raleigh. Aft er Victor started his 

quest for the “perfect” jean, he 
realized that he didn’t want just 
any denim; he wanted the best he 
could fi nd. He found his textile at 
Cone Mills. Cone Mills is one of 
the world’s oldest denim suppliers 
and because they’re from Greens-
boro, using them keeps this jean 
brand home grown. 

RaleighBusiness

Where’s it @?
Do you know where this photo was taken? 
Visit www.raleighdowntowner.com/where 

to send in your answer and you could win a 
Downtowner T-shirt. We’ll select a random 

winner from the correct answers. (Correct answers 
can be the spot where the photo was taken FROM 
or the SUBJECT of the photo. It’s just for fun, so 
we’re not picky). 

Don’t worry, we have new T-shirt designs 
coming soon you can order in case you don’t win. Th ey’re 15 and 
7.50 of each shirt going to local charities. Cool shirts for a good 
cause. What could be better?

Downtowner T-shirt. We’ll select a random 
winner from the correct answers. (Correct answers 
can be the spot where the photo was taken FROM 
or the SUBJECT of the photo. It’s just for fun, so 
we’re not picky). 

Don’t worry, we have new T-shirt designs 

>>> Congratulations to Bill � add who correctly identifi ed last month’s photo as the 
faded Heilig Furniture sign on the wall beside Sitti at the corner of E. Hargett and 
Wilmington Streets.

Kudos to the fi rst fi ve Downtowner readers who also correctly identifi ed the 
Where’s it @ photo: Tom Willis, Cecily Th omas, Mary Whitehead, Terri Wade, 
and Evita Hernandez. Th anks for entering and be sure to try your eye-spy skills 
again on this month’s photo. 

Raleigh Denim: 
Not Just another Pair of Blue Jeans 

Business Profile by Christina S. Doheny | Photos by Thomas M. Way

http://www.raleighdowntowner.com/where
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Aft er fi nding his dream denim, he discovered he 
now needed the proper machinery for stitching the 
jeans together. On his hunt for the right machine, 
Victor acquired an “old world skill set” as described 
by Sarah, “He literally knows the nuts and bolts of 
jean making.” Th is care in sourcing the right mate-
rial and machinery has paid off . Th e second client 
they landed was Barney’s New York — and now 
Raleigh Denim is BNY’s 1 selling men’s jean. 

Although they started in men’s jeans, Raleigh 
Denim debuted a women’s line last season and plan 
to keep expanding. I love how Sarah described their 
jeans (as opposed to others), “We stick to clean, classic, 
minimalist vision with no distressing.” Th eir best sell-
ing men’s jean is “Camden” which have been described 
online as the most comfortable pants on the planet. If 
that’s not a true testament for men’s jeans, then I don’t 
know what is. (If the “Camden” name sounds familiar, 
it’s because they name their lines aft er North Carolina 
counties. Sarah points out not all county names are 
usable, but it dovetails perfectly with their “made in 
North Carolina” marketing strategy.)

Raleigh may not have a Barney’s just yet but we 
have something better, Th e Curatory. Th is is the 
front part of their workshop which has been turned 
into an ultra chic space. Th ere you can watch your 
jeans being made right before your eyes. Alterations 
and customizations are made on the spot with no 
down time. John Webb (prospector + peddler) keeps 
Th e Curatory stocked with other up-and-coming 
designers from California and New York. You’ll fi nd 
everything from scarves and shirts to ties and but-
ton-downs; they even have some fun fl irty dresses. 

330 W. Davie St, Raleigh, NC 27601 (next to The Pit)  |  919.335.5SPY

For updates on weekly events and specials, follow us online:

Come experience Raleigh’s premiere 

nightclub 
coffee bar

and 

event lounge
www.SpyRaleigh.com

Reserve Spy for your next holiday party or special event! 
Contact us today! info@spyraleigh.com

John has three requirements when choosing a label: 
history, craft  and altruism. It’s pretty awesome that 
the clothes you buy here have a story, are made with 
the best quality and in some way benefi t others. See 
our article on the Curatory in this year’s Issue , 
www.bit.ly/RDM-v7i.

Raleigh Denim is teaming up with local facto-
ries to make shirts, jackets, sweaters, etc. for men. 
Sorry ladies! You’ll have to wait for new items from 
them. But if they’re anything like the jeans, it’ll be 
worth it.

PS—When you’re in the shop, look up. Th e 
ceiling is covered with ,000 handmade paper air-
planes; it’s a piece of art worth seeing.

Christina is currently working on her own fashion site 
which will host distinctive designers from all over the 
globe. For designers and fashionistas, please sign-up at 
www.fl ashandsplash.com. 
    

Raleigh Denim Workshop + Curatory
319 W. Martin St., Raleigh

919.917.8969  |  www.raleighdenim.com   

http://www.SpyRaleigh.com
mailto:info@spyraleigh.com
http://www.bit.ly/RDM-v7i%EF%99%8B
http://www.flashandsplash.com
http://www.raleighdenim.com
http://www.blackflowerbar.com
http://www.brooklynheightsbar.com
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left  as the technical assistant chief of the 
entire Aircraft  Engineering Division of the 
FAA. Most of her work dealt with safety 
and airworthiness, investigating accidents 
and creating guidelines for both military 
and commercial planes. Among her many 
honors, she helped organize the Society of 
Women Engineers and held the offi  ce of 
president; she was named Aviation Pioneer 
of the Year by the Institute of Aeronautics 
and Astronautics in 17, and in 1 she was 
awarded an honorary doctorate by NC State. 

Driving through NC State’s campus? 
Look out for a new street sign in the round-
about proclaiming your car to be on Katha-
rine Stinson Drive. She received this honor 
in 17, but many other signs merely cite it 
as Stinson Drive. Like most of State’s other 
streets and buildings, this one is named aft er 
a notable graduate, one whose life story is 
also woven through the history of Raleigh 
and the nation. As one News & Observer 
article from 1 proclaims, Katharine Stin-
son is the “answer to all the questions about 
women stacking up in a man’s world without 
asking or needing concessions because she 
is a woman. She marks up another Raleigh 
‘fi rst’ of which we may be very proud.”

Th e Raleigh City Museum is 
located at 22 Fayetteville Street 
in downtown Raleigh. Hours 
are am-pm Tuesday through 
Friday, pm-pm Saturday, and 
open First Fridays pm-pm. If 
you have any questions, please 
call .2.77 or check out our 
website at www.raleighcitymu-
seum.org. 

Her versatile background as a well-qual-
ifi ed pilot, her knowledge of engine and 

airframe maintenance, plus her profi ciency 
as an aeronautical engineer have made this 
outstanding woman engineer an invaluable 
asset to this nation. ~ Citation on Katharine 
Stinson’s NC State Alumni Association Dis-
tinguished Engineering Alumnus award, the 
fi rst ever bestowed on a woman.

Hundreds of curious locals met in 12 in 
an open fi eld near where present-day Tryon 

Road intersects US 70 to 
witness the dedication 
of the latest modern 
addition to Raleigh. Th e 
Curtiss Wright Flying 
Service had leased the 
property, cleared and 
leveled three runways, 
and erected a hangar for 
the landing, takeoff  and 
storage of airplanes. Th e 
citizens who attended 
the grand opening of 
their new airport were 
treated to speeches by 
News & Observer editor 
Josephus Daniels and 
future Secretary of State 

Th ad Eure, as well as a special appearance by 
World War I fl ying ace and Medal of Honor 
winner Eddie Rickenbacker, who fl ew in on 
a Curtiss Condor. 

With the construction of this airport, a 
young woman born 12 years earlier and just 
down the road in Fuquay-Varina had her 
life unknowingly altered. Katharine Stinson 

had taken her fi rst plane ride at age ten and 
fallen in love with the sky. When the Raleigh 
Municipal Airport opened, she got a job as 
a mechanic’s assistant working on the planes 
and traded wages for fl ying lessons. At age 
15, Amelia Earhart, her hero and the most 
famous female pilot in the world, fl ew into 
Municipal Airport on a cross-country barn-
storming trip. She was on a publicity tour 
across the United States sponsored by Beech-
Nut gum aft er returning from Europe as 
the fi rst woman and second person ever to 
fl y solo across the Atlantic Ocean. While at 
the airport working on planes, Stinson spoke 
with Earhart, who gave her some advice. Ear-
hart recommended that Stinson not simply 
pursue fl ying like she herself had, but go to 
school and get an engineering degree. 

So that is exactly what Katharine Stin-
son did. Stinson struggled to persuade the 
Dean of the Engineering School at NC State, 
Wallace C. Riddick, to grant her admission 
despite her gender. He initially refused, then 
agreed she could enroll, but only at a junior 
standing. Aft er Stinson completed  hours 
of course work at Meredith in one year, Rid-
dick fi nally allowed her into NC State, but as 
a freshman, not a junior. She graduated with 
a B.S. in mechanical engineering, with an 
aeronautical option, in 11 as NC State’s fi rst 
female engineering graduate, just in time for 
World War II. 

Th e Civil Aviation Administration (pre-
cursor to the FAA) hired her as their fi rst 
female engineer in 12, and she worked for 
them until her retirement in 173. She began 
work as a junior aeronautical engineer and 

LOCAL HISTORY

Flying Raleigh’s Friendly Skies
by Elizabeth Weichel, Raleigh City Museum

Portrait of Society of 
Women Engineers 

President Katharine 
Stinson, 

http://www.raleighcitymuseum.org
http://www.rickhall-eyewear.com
http://www.nashlandassociates.com
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http://www.loneriderbeer.com
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When I return to Deep Surface: Contemporary 
Design and Pattern — the huge and quite 

spectacular exhibition currently at the Contempo-
rary Art Museum — I may go directly to Andrea 
Tinnes’ interactive “Volvox” and spend the aft er-
noon playing with her sophisticated installation.

Decorative icons fi ll the center of a great com-
puter screen controlled by a small computer key-
board that allows one to change and rotate the icon 
itself, its color, the background color, intensity, and 
transparency. Th e variables are nearly infi nite; color 
aff ects color, color aff ects form, the world of design 
and pattern is molded by one’s fi ngertips. Tinnes 
points out that “Volvox” is Latin for freshwater algae; 
among other sources, she notes, “Th e greatest inspi-
ration came from Ernst Haekel’s wonderful drawings 
of sea urchins, jellyfi sh, corals, sponges and radiolar-
ians in his monograph Art Forms in Nature,” making 
“Volvox” a perfect merger of nature, digital inven-
tiveness and the artistic brain. 

But it is, nevertheless, only one of the 72 items by 
the 6 craft smen and groups in the exhibition hall 
at CAM that includes costumes, banners, contain-
ers, posters, wall hangings, books, videos, sculp-
tures, chairs, lamps, tables, and table settings from 
around the world. For many of the 2 designers, 
their work has an important cultural — even ideo-
logical — component. Th e Iranian graphic designer 
Homa Delvaray, maker of two complex posters in 
the show, insists she is “not interested in pleasing 
the viewer, but I am aiming to excite them with my 
new works and ideas. I would like to work on the 
viewers’ taste and perception.” In her poster for a 
painting exhibition in Tehran, a number of long cog-
wheels and pink Arabic letters appear to rise out of 
black linear mazes, the letters themselves fi lled with 

stylized vegetation and heads, hands and eyes. Rest-
ing comfortably on top of all this are eleven fl ies. Th e 
old, the new, and the rotting.

Perhaps the best commentary on the show lies 
in one of its own displays, Hansje van Halem’s large 
and sly wall piece in highly ornamental hand-drawn 
lettering, “Ornament Is Meant To Be Read.” Some 
of the most striking displays in the show — orna-
ment obviously intended to be read — are its deco-
rated books. One of the best, I Wonder, by Marian 
Bantjes  —  if we move past the obvious pun — is 
indeed a wonder, from its gilded cover to its magnifi -
cently ornamented pages and running commentary 
on the nature of ornament.

Standing next to Halem’s wall, however, is some-
thing of an anti-ornament that may be taken as a 
commentary on perception: from a slight distance, 
a dress created by Annika Senders and Kerry Seeger 

local gallery News by Max Halperen  |  Photos by Crash Gregg

appears to be a somewhat outmoded but perfectly 
sound ballroom dress, complete with a small fl ounce. 
On a closer view, however, the “dress” breaks, aston-
ishingly, into a collection of shirt cuff s and collars 
and is dubbed simply “Cuff  and Collar Creation,” the 
makers aptly labeling it an example of “Junky Styl-
ing.” Other examples of stylistically used junk appear 
elsewhere in the show. Again seen from a distance, 
Vic Muniz’s “Fleur de Lys” is a sparkling fl oral design 
delightfully curving about a wall. Seen more closely, 
it becomes nothing more than a collection of dis-
carded household junk and castoff  machine parts. 

If ornament is meant to be read, one can under-
stand why modern designers use the word “font” to 
refer not to alphabetic forms, but to any image or 
icon. “Fonts” created by Nicole and Petra Kapitza fi ll 
both sides of fi ve large banners hanging in the center 
of the main gallery. One side of each banner holds a 
collection of squared designs that can be arranged 
and rearranged endlessly. On the other side, designs 
press into each other, the viewer’s eyes racing up and 
down the banners.

In a darkened rear room on CAM’s lowest level, 
curators Denise Gonzalez Crisp and Susan Yelavich 
have placed the explosive and dazzling coda to the 
exhibition: two videos, the kaleidoscopic “Design 
Machine” by Michael Rock and Susan Sellers, and the 
extraordinarily compelling “Synchronous Objects” 
by Maria Palazzi and Norah Zuniga Shaw. In the 
latter, 1 dancers choreographed by William Forsythe 
move between and on top of 20 tables, their twists 
and turns traced by colorful curved lines and planes 
that sometimes are made to dance on their own.

Deep Surface will be on view through January 2. 
www.camraleigh.org.

Max can be reached at max@raleighdowntowner.com.

@ aRT

@CAM: Ornament Is Meant To Be Read by Hansje van 
Halem, hand drawn lettering

@CAM: Cuff  and Collar Creation by Annika Senders and 
Kerry Seeger, dress made entirely of collars

http://www.camraleigh.org
mailto:max@raleighdowntowner.com
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Sponsored by the Greater Raleigh 
Convention and Visitors Bureau

Th e Greater Raleigh Convention and Visitors 
Bureau, as the offi  cial destination marketing 
organization of Raleigh and Wake County, 
accelerates sustainable economic growth 
and development by increasing visitor and 
convention business. Th rough its website, 
www.visitRaleigh.com and other tools, the 
GRCVB assists visitors in a variety of ways.

Did You Know

Visit us online for a 7 day pass!
www.o2fitnessclubs.com

Stop by O2 Fitness in Seaboard Station off of 
Peace Street in Downtown Raleigh!

O2 SEABOARD
DOWNTOWN RALEIGH

NOW INTRODUCING!

o2fitnessclubs.com

Downtown Raleigh
Seaboard Station
802 semart drive
919.833.5800

Raleigh is one of only three U.S. 

capitals that were planned 
on paper before being built, 
and the only capital to be estab-
lished by a state as the seat of its 
government.
 

In 172 the General Assembly 
purchased 1,000 acres of Wake 
County and established the 
city of Raleigh. William Christ-
mas of Franklin County, North 
Carolina designed a layout with 

one square mile of 
perpendicular streets 
and one-acre lots. Union Square 
lay at the center. Even now, the 
original city boundaries can 
be recognized by their original 
names, North, South, East, and 
West Streets.

?
Th e City of Raleigh was 

named for Sir Walter 
Raleigh, who attempted 
to establish the fi rst English 
colony on the shores of the 
new world in the 150s.

http://www.visitRaleigh.com
http://www.o2fitnessclubs.com
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DOWNTOWN SNaPShOT
From the Downtown Raleigh alliance

Dear Reader, 
As we head into the holiday season, plan to make down-
town your next shopping destination. Explore the wide 
variety of unique retail businesses in downtown to shop 
for everyday or specialty items. Th is year’s “Shop Down-
town” program starts with a Holiday Shopping Kickoff  
Reception on Friday, November  from 6pm-pm at 
Blake Street Studios in City Market. Th e event will fea-
ture light hors d’oeuvres, drinks, live music, and more. 
Pick up your Holiday Shopping Passport and learn how 
to win one of many great prize packages by shopping 
downtown through Saturday, December 2. Blake Street 

Studios is located in the heart of City Market clustered with neighboring Shop 
Downtown participants. Shop, mingle and meet some local store owners. For 
more information about the Shop Downtown program, including participating 
retailers, great gift  ideas, and prize packages, visit www.ShopDowntownRaleigh.
com. Be sure to like us on Facebook for your chance to win more great prizes.  

You will fi nd a convenient calendar of downtown events scheduled during the 
upcoming months and information about parking, maps and the free R-LINE 
circulator bus at www.YouRHere.com. 

Please enjoy this issue of the Raleigh Downtowner Magazine. 

David Diaz
President and CEO

Downtown Raleigh Alliance
www.YouRHere.com

www.BlountStreetCommons.com 

 Historic homes & lots available

* Contact us to see recent renovations 
and to explore this & other  
live and/or work options.  

hilary@hilaryStokes.com 919-621-2252 
peter@peterRumsey.com 919-971-4118 

The Lewis-Smith House * 
c.1855 

is the new location 
of the Commons Sales Center 

at 515 N Blount St, 

http://www.YouRHere.com
http://www.ShopDowntownRaleigh.com
http://www.YouRHere.com
mailto:hilary@hilaryStokes.com
mailto:peter@peterRumsey.com
http://www.BlountStreetCommons.com
http://www.hamlindrug.com
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Hundreds of people visit Raleigh’s Fayette-
ville Street every day and pass the Wake 

County Offi  ce Building across from WTVD-11’s Eye-
witness News broadcasting station, but few realize 
that the offi  ce building holds a library of over ,000 
books. Formerly an Electronic Information Center 
computer bank, the Wake County Express Library 
off ers books on a multitude of subjects as well as 
events for the community. Library Assistant Sharon 
Brown says she wishes more people knew about the 
location. “It’s an express library for people from the 
courts, the law offi  ces, the bank, the community. We 
have a large urban walking community that comes 
in here.” Th e location exists, she continues, “to make 
that a convenience.”

Despite its smaller size, the Express Library on 
Fayetteville Street has, as Sharon states, “space for 
books, computers and people to browse.” She says, 
“We really are a small downtown library location 
where you can do everything that you need to do in 
a conventional library.” Patrons can drop off  or pick 
up any book from the Wake County library system 
as well as access the system catalogue from a com-
puter. If a title is not immediately available, library 

staff  can order it and have it ready for pickup in 2 
to  hours. Th e collection is frequently rotated. 
Library manager Robert Lambert says the location 
likes to have “a deep, diverse collection,” with both 
fi ction and nonfi ction titles available. In addition, 
audio books are available onsite and, like most Wake 
County locations, patrons can borrow eBooks for 
use with electronic readers. Two computers, avail-
able for 15-minute blocks, have access to the Internet 
as well as many online databases from Consumer 
Reports to NC Live.

Th e library also off ers a reading list service run 
by Robert, Express Library manager. According to 
Sharon, “Robert is considered one of the top reader 
advisory people in the Wake County System.” Like a 
specifi c author or genre but can’t fi nd more books? 
Simply stop by the library and talk to Robert. “All 
I really need is a name and an email address and 
whatever subject you’re interested in. I’ll create a list 
and get it to you within a week or two,” he tells us. 
Th e service is also off ered online through the Wake 
County website as reader interest surveys. If the 
Wake County system doesn’t have enough to whet 
your appetite for a subject, an interlibrary loan of 
materials is also available.

Th e Downtown Express Library off ers more 
than just reading and listening material. Th e loca-
tion also has a reading and conference room which 
non-profi t, government and educational groups can 
use. Some recent speakers and events include local 
author Linda Watson, author of Wildly Aff ordable 
Organic: Eat Fabulous Food, Get Healthy, and Safe 
the Planet — All on  a Day or Less and a screening 
of Prohibition, the PBS documentary by Ken Burns. 
Th e library usually off ers one or two events a week. 
“One day a week we have a JobLink coach and expert 
in here giving one-on-one assistance,” says Sharon. 

(A calendar of upcoming events in available on their 
website listed at the end of this article.) First Friday 
is also an important event for the library, which dis-
plays work by local artists for a month, starting with 
a meet-and-greet that day. Th e events bring a lot of 
foot traffi  c. According to Sharon, “We have one guy 
we call our art ambassador, and he stands out on the 
sidewalk and invites people in.”

“We’ve had tremendous feedback both to our 
programs in the conference room and also just to 
the changes we’ve made,” says Sharon of the change 
from computer bank to full-service library location. 
A man working by the window on his laptop agreed 
and said he liked having the library close enough to 
visit during his lunch break. If you work downtown 
and can’t wait to go to the library to pick up the latest 
book by your favorite author, stop by the Express 
Library, downtown’s hidden literary treasure. 

Wake County Express Library
336 Fayetteville st. (First fl oor of the wake County offi ce Building)

919.856.6690  |  open Mon-Fri 10am to 6pm
www.wakegov.com/libraries/locations/elf

Check it Out
A LIBRARY IN THE HEART OF DOWNTOWN

by Katrina Kempney  |  Photos by Thomas M. Way

INTERVIEWING FOR SALES
STAFF AND SPRING INTERNS

If you like meeting new people and supporting local business,
the Downtowner is searching for full and part-time sales staff to
help promote the best publication in downtown Raleigh. We’re
also accepting applications for spring & summer interns to learn
more about publishing and media.  If you’re passionate about
Raleigh, send us an email to office@raleighdowntowner.com.

http://www.wakegov.com/libraries/locations/elf
mailto:office@raleighdowntowner.com
http://www.localsseafood.com
http://www.tuscanblu.com
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“KEWPIES”

ACROSS
1 “Monty Python’s

Life of __”
6 It usually occurs

twice a day at the
shore

9 Locks in a stable
13 Condo meas.
17 Hershey’s competi-

tor
18 Corrida competitor
20 Reason for some

holdups
22 Fast food item

since 1971
24 GPS data connec-

tion
25 Babe’s home
26 Improves in the

cask
27 Hit on the head
28 Like baked dough
29 Dossier letters
30 Homes for the

Skipper and
Gilligan

31 Stimpy’s friend
32 Duped?
35 Market report

detail
40 Name for a poodle
41 Polo of “Meet the

Fockers”
42 “Burnt” color
43 Rotating machine
44 Lady’s employer?
45 The “Star Wars”

films, e.g.
46 Duel tools
47 Burden
48 Electrician’s supply
49 Dutch engineering

feat
50 Hitchcock title
51 Small cleaning tool
52 Blowing in the

wind, as hair
55 51-Across target
56 Cressida’s love
59 Scornful expres-

sion
60 “Embraceable You”

lyricist Gershwin
62 Martial arts master
63 “‘Sup, señor?”
65 Seldom
69 Bien’s opposite
70 Up to
71 Loser
72 Letters for Johnnie

Cochran
75 Enter on tippytoe
77 NCAA Bulldog

rivals
79 Money alternative?
80 RSVP part
82 Unit for a duel
83 1958 winner of

nine Oscars
84 Religion that uses

the pentagram
86 “And When __”:

Blood, Sweat &
Tears hit

87 Sets a price
88 Holiday cookie

bakers
89 Brown et al.
90 “Livin’ La Vida __”:

Ricky Martin hit
91 Binds
92 “Shh”
94 Many a Punjabi
95 Media mogul

Turner
96 Signaled to enter,

say
97 Clio award hon-

orees
98 Gondolier, e.g.

100 Crossword pattern
101 Box office take
103 19th Greek letter
106 Wolf, at times
108 Hawking field
111 Traps at a lodge,

maybe
112 Shouldered

weapons
113 Like many Poe

works
114 Jab
115 “Divine Comedy”

river
116 Co-producer of the

U2 album “Achtung
Baby”

117 Condo documents

DOWN
1 Jul. 4 events
2 Beat the pants off
3 Holmes preceder?
4 Unlike this ans.
5 “Isn’t anyone inter-

ested?”
6 Tours infinitive
7 Conks
8 Pal
9 Mammal linked to

mermaid folklore
10 Half of Ethiopia’s

capital
11 Seasonal song
12 Botch the job
13 Picked
14 Fruity dessert
15 Bog
16 Cluck of disap-

proval
19 Harem guards,

usually
20 Leg cramps treat-

ment
21 Shipping choice
23 “Omigosh!”
28 Turn over a new

leaf
29 Fit to __
30 Put the bite on
31 Mediterranean

resort
33 Soap Emmy win-

ner Slezak
34 Chopping gadget
35 Knightly missions
36 Masked man,

maybe
37 Fairy king
38 Plans with malice
39 Sari-wearing royal
40 Guy from England
51 Template at a bee
52 Let down, as hair
53 Harlem

Globetrotter great

Curly
54 Speaker of base-

ball
57 End of a belief
58 Farm lands
59 Alien-seeking org.
61 From __ Z
63 Made like a mallard
64 Hedger’s word
66 ’60s-’70s White

House daughter
67 Knight sticks
68 Completely cover,

as a museum
piece

71 Cream of the crop
72 Pandora’s release
73 “Me too!”
74 Look that doesn’t

last
76 Less like a stumper
77 Strikingly bright
78 Graceful molding
81 Fish with a prehen-

sile tail
83 Transfixed by
84 Agog
85 “Variations on

‘America’” compos-
er

88 March time
93 Route
96 Bonkers
99 Luau wear

100 Neighbor of Mex.
101 FBI agent
102 Lhasa __
103 Flag
104 It turns litmus red
105 Dupes
106 Guff
107 “Foucault’s

Pendulum” author
108 They may pass

from shotguns:
Abbr.

109 Luau instrument
110 “Got it?”

MONTHLY CROSSWORD PUZZLE

By Jeff Chin from the Los Angeles Times
Edited by Rich Norris and Joyce Nichols Lewis

© Tribune Media Services
All rights reserved

Brought to you by Capital Bank and its commit-
ment to the performing arts and artists in Raleigh. 
..7 | www.capitalbank-us.com
Nov 3–6 (Thur-Sun)
a Shopping Spree at the raleigh Convention Center. 
Proceeds from a shopping spree go to the Junior 
league of raleigh and its programs. general admission 
is $10 for a four-day pass. there is no charge for chil-
dren under fi ve. Visit www.jlraleigh.org/spree.shtml.

Nov 3 (Thur)
amplifi ed art Music on the Market series at City 
Market. Visit www.amplifi edgallery.com.

Nov 4 (Fri)
First Friday gallery Walk in the downtown 
raleigh districts. First Friday of every month. art, 
music and dining. Free self-guided tour of local art 
galleries, art studios, museums, retail, restaurants 
and alternative art venues. look for the First Friday 
Flags to easily locate participating venues. a detailed 
map/guide will be available at each location. 

Nov 4 (Fri)
Shop Downtown: holiday Kick-Off from 
6pm–9pm at Blake street studios (300 Blake st.) 
in City Market. reception featuring hors d’oeuvres, 
drinks, live music, and more. Pick up your Holiday 
shopping Passport and learn how to win one of 

at the Meymandi Concert Hall at Progress energy 
Center. Visit: www.ncsymphony.org. 

Nov 11 (Fri)
2011 Veterans Day Parade in downtown raleigh. 
the 2011 n.C.state Veterans Day Parade will be held 
on Friday 9:15am november 11, 2011 with a cer-
emony following at 11am (11/11/11 @ 11) which is 
the traditional date, time for this event that will honor 
all Veterans. Visit: www.ncveteransparade.com. 

Nov 12 (Sat)
The handmade Market at Cobblestone Hall. 
Visit: www.thehandmademarket.com. 

Nov 12 (Sat)
hooray for Ballet from 1pm–3pm at the Marbles 
Kids Museum and iMaX. step up to the barre with 
the Carolina Ballet as you whirl and twirl your way 
through the museum. Crafts, moves and mini-per-
formances will celebrate the Ballet’s upcoming clas-
sic holiday nutcracker performance. 

Nov 13 (Sun)
Raleigh Fall Festival 5K and 10K in Downtown 
raleigh at 1pm. Visit www.ncraces.com. 

Nov 19 (Sat)
nC symphony presents Classical Kids live series 
with Beethoven lives upstairs at Meymandi Concert 
Hall at Progress energy Center at 11am. Visit www.
ncsymphony.org. 

Nov 19 (Sat)
The 2011 Raleigh Christmas Parade. this is 
the 67th year for the largest parade between atlanta 
and washington DC. the offi cial parade route is 
approximately 1.4 miles and lasts about 2.5 hours 
and begins at the intersection of Hillsborough street 
and st. Mary’s street starting at 9:30am. live tele-
vision coverage begins at 10am. the parade will 
process down Fayetteville street and conclude at the 
intersection of Fayetteville and lenoir streets. Visit 
http://grma.org/christmas-parade/

Performing Arts & Events calendar 

many great prize packages by shopping downtown 
through saturday, December 24. shop, mingle and 
meet some local store owners. it will be an evening 
of leisurely fun. reception is free. 

Nov 5–6 (Sat-Sun) 
raleigh Dance theatre presents Storybook Tales 
at the Fletcher opera theatre. Visit: www.raleigh-
dance.org for tickets and information.

Nov 6 (Sun)
City of Oaks Marathon. Visit cityofoaksmarathon.
com for more information. 

Nov 10 (Thur)
amplifi ed art Music on the Market series at City 
Market. Visit www.amplifi edgallery.com.

Nov 10 (Thur)
Martinis to the Max at the wells Fargo iMaX theatre 
at Marbles. watch an inspiring documentary, sip spe-
cialty Marbletinis, beer or wine and enjoy light appetiz-
ers. tickets include iMaX admission, a cocktail of your 
choice and light appetizers. additional drink tickets may 
be purchased. event tickets are $20/person or $10/
iMaX Power Pass holder. all ticketholders must be at 
least 21 years of age. For more information or to pur-
chase tickets, visit www.imaxraleigh.org/marbletinis. 

Nov 11 (Fri) 
Help 'give cancer the boot' by attending this year's 
Raleigh Roundup, benefi tting the american Cancer 
society.  Presented by the red sword guild, the fund-
raiser will feature food from Chefs for a Cure, live music 
from Catham County line and Blue Dogs, casino style 
gaming, live and silent auctions, and even mechanical 
bull riding.  the event will be held at the state Fair-
grounds and begins at 7:00pm. tickets are $150 per 
person at www.raleighroundup.com. For more infor-
mation contact Kristi Kroller of the american Cancer 
society at 919-334-7200   or kristi.koller@cancer.org

Nov 11 (Fri)
nC symphony presents liszt & Rachmaninoff 

Nov 19 (Sat)
artspace’s Collectors gala & 25th anniversary 
Celebration. the event benefi ts artists, educational 
programming and community outreach. Visit: www.
artspacenc.org. 

Nov 23 (Wed)
help Stuff Our Turkey! at the Marbles Kids Museum 
& iMaX theatre, Venture Hall from 9am–5pm. Help 
our Marbleous pilgrims feed hungry families by stuff-
ing our turkey! receive one free museum guest pass 
for every 4 cans of food donated. in partnership with 
the Food Bank of Central & eastern nC. 

Nov 25–26 (Fri–Sat)
nC symphony presents the annual holiday Pops: 
a Carolina Christmas. Home for the holidays as 
grant llewellyn and your symphony debut a new, 
heartfelt work. with laurelyn Dossett,  grammy 
winner rhiannon giddens laffan, grammy winner 
Mike Compton, Joe newberry and the Concert sing-
ers of Cary. Visit: www.ncsymphony.org. 

Dec 8–14
theatre in the Park presents a Christmas Carol at 
Memorial auditorium. Visit www.theatreinthepark.
com for more information. 

Dec 8–11
theatre in the Park presents The Santaland Dia-
ries. Mature content. Visit www.theatreinthepark.
com for more information. 

Dec 1 (Thur)
the north Carolina state university College of textiles 
and Cotton inc. present the 2011 Cotton Couture 
Fashion Show. the show highlights designs from Col-
lege of textiles students that are made from 60 to 100% 
cotton. the event will be held at 7:00pm in the Fletcher 
opera theater at the Progress energy Center for the Per-
forming arts, with a silent auction and cash bar begin-
ning at 6pm.  all proceeds benefi t interact of raleigh and 
tickets will be available at www.cotcouture.com. Contact 
ncsucottoncouture@gmail.com for more information or 
follow the show on twitter @CottonCouture1.    

http://www.capitalbank-us.com
http://www.jlraleigh.org/spree.shtml
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http://www.ncsymphony.org
http://www.ncveteransparade.com
http://www.thehandmademarket.com
http://www.ncraces.com
http://www.ncsymphony.org
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http://grma.org/christmas-parade
http://www.raleighdance.org
http://www.amplifiedgallery.com
http://www.imaxraleigh.org/marbletinis
http://www.raleighroundup.com
mailto:kristi.koller@cancer.org
http://www.artspacenc.org
http://www.ncsymphony.org
http://www.theatreinthepark.com
http://www.theatreinthepark.com
http://www.cotcouture.com
mailto:ncsucottoncouture@gmail.com
http://www.cityofoaksmarathon.com
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Anyone walking by Raleigh’s popular hangout 
spots with outdoor dining knows how tricky it 

can be to traverse along the sidewalk. We all love the 
vibrancy and vitality of urban life, but it sometimes 
comes at the expense of safety and preserving the 
sidewalk’s original purpose: to allow pedestrians to 
walk parallel to the street separated from vehicular 
traffi  c.

Raleigh is a planned city with streets aligned 
in a grid pattern and axial boulevards with termi-
nated vistas. William Christmas created this original 
plan in the late 1700s. His plan included fi ve main 
squares: the center square as the location of the Cap-
itol building and the other four as open space. Of 
those four squares, only two — Moore Square and 
Nash Square — remain as public open spaces today. 
Outside of those areas, the only other open spaces in 
downtown are sidewalks. While the four axial streets 
provide wide right-of-ways allowing for wider side-
walks, all the other streets in our downtown are nar-
rower, thereby limiting sidewalk width.

Current code requires the minimum width of 
sidewalks to be at least fi ve feet wide, and in more 
urban areas (covered by the Downtown Overlay 
District or Pedestrian Business Overlay Districts), 
we are working towards increasing sidewalk widths. 
Any development of a property that necessitates a 
site plan also requires that all sidewalks along the 
property in question increase in width accordingly. 
Sidewalks that are currently less than 1 feet must 
increase to 1 feet; any sidewalk that is 1 feet is 
required to increase to 1 feet. While this can be a 
strain for developers trying to make the most of their 
property, the benefi ts include meeting open space 
requirements and improving the vitality of their 
property by encouraging pedestrian activity.

Fourteen feet would seem adequate to handle the 
urban environment’s pedestrian activity; however, 
these sidewalks are used for other things besides 

pedestrian movement along streets. In Downtown 
and other areas where pedestrian activity is encour-
aged, sidewalks take on other uses such as outdoor 
dining, signage, parking meters, fi re hydrants, 
benches, bike racks, street trees, store displays, and 
bus stops. Each of these features takes up space in 
the sidewalk. Th ese activities along the street attract 
pedestrians, but if it is not held in check, it takes 
away from pedestrians’ space to move safely along a 
sidewalk. Th is is why the City enforces sidewalk use 
easements for anything from a newspaper dispenser 
to an A-frame sign to tables and chairs. Th ese uses 
are allowed so long as a fi ve-foot minimum clear-
ance is maintained along the sidewalk.

Th e problem with the fi ve-foot clearance rule is 

that it is solely based upon ADA accessibility stan-
dards; It is the minimum width needed for a wheel-
chair to turn around. It does not take into account 
pedestrian use patterns and intensity. Based on typi-
cal design standards for how pedestrians use a space 
in calculating corridor widths, most people take up 
about two feet of width and walk with a shy distance 
of two feet. Th is means that for two people to pass 
each other comfortably, a minimum clearance of six 
feet is necessary. In an urban environment you can 
expect more than one pedestrian in the sidewalk at 
any given segment.

A recent pedestrian count study conducted by 
the City of Raleigh and Downtown Raleigh Alli-
ance confi rms several areas with high pedestrian 
activity. Th e Fayetteville Street district experiences 
the highest concentrations of use, peaking around 
lunchtime. Glenwood South has a pretty consistent 
fl ow of pedestrians but it peaks in the evenings, as 
does the Historic Warehouse District. Th ese places 
are also the most heavily used for alternative features 
such as outdoor dining, bike racks and benches and 
consequentially where you see the most strain on the 
sidewalks.

So how can we fi t in all the needed uses of our city 
sidewalks while maintaining suffi  cient clearance for 
people to safely move along them? By implementing 
updated requirements of 1 and 20 feet, there is the 
chance to maintain the needed sidewalk clearance 
as well as the expected alternative uses of the space. 
Th e Right-Sizing Sidewalks study conducted in the 
summer of 2010 looks at appropriate sidewalk widths 
and treatments based on existing patterns and devel-
opment plans for the future. 

Overall, what can we do but echo the sentiments 
of the Urban Design Center Manager, Grant Meacci, 
“It’s a great problem to have—so many people want-
ing to use our sidewalks.” For more information visit 
www.raleighnc.gov/.

DeSigNiNg 
great PlaCes

Sidewalks as Raleigh’s Urban Open Space
by Rachel Mukai Stark, Urban Designer, Raleigh Urban Design Center

http://www.raleighnc.gov
http://www.personstrx.com
http://www.raleighjewelry.com


EQUAL HOUSING
OPPORTUNITY

An Urban Take On Traditional Living

Why do people love living at Renaissance 

Park? Is it being 10 minutes from Downtown 

Raleigh, the great amenities, the friendly- 

neighborhood atmosphere or the beautiful- 

affordable homes? So we interviewed some 

of the residents and this is what they said... 

Listen at RenParkUnscripted. com

987 residents like this.

Visit us at the Welcome Center for a cup of Starbucks. Open Wed.-Sun.
at 1363 Ileagnes Road, Raleigh, NC 27603 or connect at RenaissancePark.com • 919-779-1277
Directions: From Hwy. 70 South of Raleigh, turn west on Tryon Rd., our entrance is on the right.
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